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Our Visione...well redlly...it's more of a challenge

Can it be shown that increased
patient confidence, building rapport,
creating everyday contact

through routine communication
delivers enhanced service-client
experience, increases efficacy of
operations and delivers legitimate
health benefits



Our Visione...well redlly...it's more of a challenge

through routine communication



Setting the scene: Where's the fime machine?

“...Workload has mushroomed to an
unprecedented scale. If is the norm fo work
12-14 hours a day to complete clinical work. "

“...the shortfall in GPs in England will almost triple
from 2,500 to 7,000 by 2023-24."

GP Surgeries lack the resources to curate appropriate healthcare
information for social media posts.

Guardian Online Source Link



https://www.theguardian.com/society/2019/mar/26/my-gp-practice-struggling-brexit-worse-staff-shortages

Setting the scene: the patient audience is on the move too

“...In 2011, 20% of adults aged 75 years and over
were recent internet users, rising to 44% in 2018.

“...In 2011, 20% of adults aged 75 years and over
were recent internet users, rising to 44% in 2018.

Internet use in older generations is increasing rapidly.

GP Online Source Link



https://www.gponline.com/gp-practices-face-wave-criticism-unofficial-facebook-pages/article/1447575

Setting the scene: managing the message

“....GP practices face wave of criticism on unofficial
Facebook pages.”

Unofficial social media accounts can be set-up up
by anyone and attract negative attention.

GP Online Source Link



https://www.gponline.com/gp-practices-face-wave-criticism-unofficial-facebook-pages/article/1447575

Setting the scene: the sum of the parts

Key assumption 1:
GP workload is unsustainable

Key assumption 2:

Silver surfers dominate UK population demographic and increasingly
becoming more sophisticated with regard to app-accessibility and
social media.

Key assumption 3:
Practices need to own their own conversation



Our platform.

Clinical Communications™ is a social media content
management platform for GP practices.

The platform enables efficient one-way
communication from practice to patient, with strict
management controls in place.

Our goal is to provide communities with simpler
access to managed health messaging and practice-
specific service information

Breaking news: Clinical Communications is working with
Newcastle University which examines qualitative and
quantitative health and wellbeing benefits through
improved communication.



Our platform.

Our platform is based on a pre-populated and medically curated
database of health messaging for social media, with 50 new added
each month. The platform also provides functionality for self-
generated messages .

GP Surgery

Choose your pre-written social media
posts for the month

Date added Date chosen

Looking for advice on contraception? The NHS guide has info on the pros and cons

https://www.jostrust.org.uk/get-involved/campaign/cervical-screening-awareness-week

O 1/1/2019 of the different types. https://www.nhs.uk/conditions/contraception/

A smear test takes 10 minutes... if you aren't sure if you are due one, give your
v
- UAVEDTE Practice a call and they will be able to tell you...

. . f - - .

D 1/1/2019 It's #OvananCancerAwarenessMontrT. #StartMaklr_:gNolse and raise awareness of the htto://targetovariancancer.ora.uk

symptoms so more women can be diagnosed earlier . Lo e

o ) ]

1/1/2019 Help keep your loved ones safe from food poisoning this summer! Check out the o o T T —.

advice for #SafeSummerFood
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Our platform.

The platform generates quarterly reports detailing traffic, content push,
patient inferaction and communication activity satisfying CQC
demand for transparency and reportage.
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Our platform.

Screenshot
from platform
onboarding
process

WHAT'S
INCLUDED?

Social Media
Setup

Don't have any social media
accounts setup? We'll setup
accounts for your required
platforms on your behalf,
with no extra work required.

Social Media
Creative

We take your practice
branding and convert it into
social media friendly format.
Including practice logo in
profile pictures.

Social Media
Posts

At the beginning of each
month you are provided with
a selection of 50 different
pre-filled social posts.

Data Reporting

Each month you receive a
data report on your social
post activity e.g. how many
patients are reading posts etc
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Our platform.

Screenshot
from platform
onboarding
process

OUR
APPROACH
TO SAFETY

9,

Patient replies

No 1-to-1 conversations with
patients online. Pre-agreed
auto-responses which
provide effective signposting
and conversation
management for the
patients.

O Personal details

No personal social media
accounts of healthcare
professionals employed by
GP surgeries are revealed to
general public

Appointment
management

Clear social media code of
conduct in place that states
no appointment
booking/cancellation can be
made through social media

GP surgery
reviews

Review functionality on social
media accounts is switched
off by default. Abusive or
unsavoury comments are
actively monitored by our
account management
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Our platform.

o . 719+ il 4G D)
Example social media posts
{8 " GPsurgery Oa
Today ——r
Our GP practice opening hours this week @ CC GP Surgery
are: December 6, 2018 -+ &

Are you due a NHS Health Check?
Monday: 0900 - 1700

NHS England & ONHSEngland :mﬂ:i:lar:‘fws';m accessing Face 1] H H
primiGe el o b bl e PHE launches 'Cervical Screening craviea

3,000 smokers a day are admitted to hospital & it's #FacebookDown - i .
st ot kg o s o s o D e b it Saves Lives' campaign
iSSioNs a year. LongTenm tamily of spps
The campaign urges women to attend

their cervical screening, with data

Tuesday: 0900 - 1700 The NHS Health IChecI-: is a freg check-u_p of yout: overall health. It can tell
w Wednesday: 0900 - 1700 ::J whether you're at higher risk of getting certain health problems, such
s ) Thursday: 0900 - 1900 * H t Disease... See More
CC GP Surgery Tweets  Tweots & roplies huiida ior voia: cios Friday: 0900 - 1700 ear
St g G 0P Surgey 0GFSugencC - v | s Saturday: 0900 - 1200
el 7 e T e Sunday: Closed
O s L e Please contact reception on 1234
p a @ B8 iz el 987654 if you need to book or re-
@ Sy eorngign h v Nm arrange an appointment. 6:35 pm H ea Ith A_Z

Conditions and treatments

#WWEFastiane
CC GP Surgery GGPSugeryCC - 10 v 2463 Twoets.

@ Weve sent invitations to all our patients elgivie for  flu vaccination. Our ) showing that the number of women attending

remaining fiu clinics are Saturdays 27th Oct and 10th Nov, but if you already R

have an appoicimont with a GP o nurse prir to then, please ask fo you fu L Iop e e screening has fallen to a 20-year low.

mﬁm' e www.gov.uk

B/ xmmwwy:mmwwmm z A

et o A smear test takes 10minutes... if you NHS.UK
i aren't sure if you are due one, give your What is an NHS Health Check?
) GP practice and they will be able to help If you're aged between 40 and 74, you're eligible for a free five-yearly...
YO,
1Share

https://www.gov.uk/government/news/
phe-launches-cervical-screening- o Like (J comment £ Share
saves-lives-campaign 6:63 pm
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CareQuaIity The independent regulator of health
Commission and social care in England

# Aboutus + News . Whatwedo ~ Publications » Help & advice +~ Get involve

A

Search whole website ¥| | Keywords or service name

Home > What we do > How we do our job *> The five key questions we ask

The five key questions we ask

Guideline. Problem. Solution.
CQC asks about your service...

Unofficial social media

Are they safe? pages attract negative

publicity.



Guideline.
CQC asks about your service...

Are they effective? »

Problem.

Practices will not have
the resource or technical
capacity to diversify into
social media
communication channels

=

Solution.



Guideline. Problem. Solution.
CQC asks about your service...

UK population consumes

Are they responsive to information in an
people’s needs? increasingly wide variety

of formats, including
online and social media.



Guideline.
CQC asks about your service...

Are they well-led? »

Problem.

Demonstrating online
engagement and
effectiveness of practice
communication can be
difficult to quantify.

=

Solution.



Guideline.

CQC asks about your service...

Are they caring?

=

Problem.

|ldentifying modes of
increasing patient
confidence, trust and
rapport with the service
provider through easy-
access and low cost-
resources.

=

Solution.



Our Visione...well redlly...it's more of a challenge

Can it be shown that increased
patient confidence, building rapport,
creating everyday contact

through routine communication
delivers enhanced service-client
experience, increases efficacy of
operations and delivers legitimate
health benefits



Ultimately our vision...

Clinical Communications enables improved
response to patient needs and overadll
effectiveness of patient communication through
social media, ensuring that people have a

positive experience of primary care.



