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through routine communication
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experience, increases efficacy of 

operations and delivers legitimate 

health benefits 

Our Vision?...well really…it’s more of a challenge 
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GP Surgeries lack the resources to curate appropriate healthcare 

information for social media posts.

Setting the scene: Where’s the time machine?

“…Workload has mushroomed to an 

unprecedented scale. It is the norm to work 

12-14 hours a day to complete clinical work. ”

Guardian Online Source Link

“…the shortfall in GPs in England will almost triple 

from 2,500 to 7,000 by 2023-24.”

https://www.theguardian.com/society/2019/mar/26/my-gp-practice-struggling-brexit-worse-staff-shortages


Setting the scene: the patient audience is on the move too

“…In 2011, 20% of adults aged 75 years and over 

were recent internet users, rising to 44% in 2018. 

Internet use in older generations is increasing rapidly.

“…In 2011, 20% of adults aged 75 years and over 

were recent internet users, rising to 44% in 2018. 

GP Online Source Link

https://www.gponline.com/gp-practices-face-wave-criticism-unofficial-facebook-pages/article/1447575


Setting the scene: managing the message

“….GP practices face wave of criticism on unofficial 

Facebook pages.”

Unofficial social media accounts can be set-up up 

by anyone and attract negative attention.

GP Online Source Link

https://www.gponline.com/gp-practices-face-wave-criticism-unofficial-facebook-pages/article/1447575


Setting the scene: the sum of the parts

Key assumption 1: 

GP workload is unsustainable

Key assumption 2:

Silver surfers dominate UK population demographic and increasingly 

becoming more sophisticated with regard to app-accessibility and 

social media. 

Key assumption 3:

Practices need to own their own conversation



Our platform.

Clinical Communications™ is a social media content 

management platform for GP practices.

The platform enables efficient one-way 

communication from practice to patient, with strict 

management controls in place.

Our goal is to provide communities with simpler 

access to managed health messaging and practice-

specific service information.

Breaking news: Clinical Communications is working with 

Newcastle University which examines qualitative and 

quantitative health and wellbeing benefits through 

improved communication.



Our platform is based on a pre-populated and medically curated 

database of health messaging for social media, with 50 new added 

each month. The platform also provides functionality for self-

generated messages .

Our platform.



The platform generates quarterly reports detailing traffic, content push, 

patient interaction and communication activity satisfying CQC 

demand for transparency and reportage. 

Our platform.
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Our platform.
Example social media posts



Solution.Problem.Guideline.

Unofficial social media 

pages attract negative 

publicity.

CQC asks about your service…
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Demonstrating online 
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difficult to quantify.
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Solution.Problem.Guideline.

Identifying modes of 

increasing patient 

confidence, trust and 

rapport with the service 

provider through easy-

access and low cost-

resources.

CQC asks about your service…

Are they caring?
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Clinical Communications enables improved 

response to patient needs and overall 

effectiveness of patient communication through 

social media, ensuring that people have a 

positive experience of primary care.

Ultimately our vision…


