
Using behaviour change 
theory to influence prescribing

Ewan Maule, Head of Medicines Optimisation (Sunderland 
CCG), Interim Lead Pharmacist (NENC ICS)

Vicki Casey, Medicines Optimisation Business Support 
Manager



Capability, Opportunity and 

Motivation (COM-B)

Behaviour

Capability
(Psychological or Physical)

Motivation
(Reflective or Automatic)

Opportunity
(Social or Physical)



Deprescribing Behaviours
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Also, prescription avoidance? 

(e.g. antibiotics)
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associated with 

medication 

review



Some of the visible 
campaign resources 
from the behaviour 

change work



Target behaviours

“Do you think your medicines are working 

for you?”

Increases psychological capability to 

know which medicines are candidates for 

deprescribing

Creates social opportunity for patients 

to highlight medicines which they don’t 

think are working

Can identify patients who will benefit for 

medication review (e.g. SMRs) to 

enhance physical opportunity 

(but only if non-pharmacists are asking 

the question)

It does not include the word 

deprescribing, therefore automatic 

motivation linked to this is avoided

“I’m not sure my medicines are 

working for me”

Increases reflective motivation of 

patients to reveal medicines perceived 

as not wanted/ needed


